


YEARS

ü60 members
ü85% market  share

Brazilian Pasta Association



Strategic   Goals

üReduce Tax;

üIncrease Pasta Consuming Per Capita

- 3 rd pasta consumer in the world

- 12 th per capita in the world
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üDry

üInstantaneous

üFresh

87%

10%

03%

Pasta Market



Pasta Market - 2008

Volume: 1.2 
million tons/year 

Revenue: 2.5 
billions U$/year Per Capita : 6.5 

Kg/hab year 



www.abima.com.br



Benefits to Our Members

Legal and Technical Consultancy

Workshops

Production Quality Process
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Census Industry

Ser Abima


