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PASTA IS GOOD FOR PEOPLE,
ENVIRONMENT AND ECONOMY.
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THE BARILLA CENTER FOR FOOD & NUTRITION IS A CENTER
FOR MULTIDISCIPLINARY THOUGHTS AND PROPOSALS.

APaying close attention to soci erglainy$ foodlandrtoenatttiona n ¢
Aldentifying the fundamental themes regarding people, environment, science and economics

ACollecting and analyzing the most advanced experiences, knowledge and competencies available
in the world, by an high level expert group

ADeveloping proposals and recommendations about food and making available to main opinion
leaders in order to promote better life quality and sustainable wellbeing for all

The future of food More information on

is growing with us. www.barillacfn.com
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VISION AND OBJECTIVE

Offer multiple outputs and contributions with high

scientific contents and became over time a valuable tool

for Institutions, for Scientific Community, for Media

and for People, a privileged meeting point for anyone
takes care the Food, the Environment, the Sustainable
Growth and the 1 mplicati ons
life, at national and international level.




WHY PASTA IS GOOD
FOR PEOPLE?
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BACKGROUND
Scientific medical progress
Increase Iin average life expectancy

Gradual transformation Iin diseases

Change In diet and lifestyle: less physical activity
and more calories intake
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OBESITY

A More than 65% of americans are obese and
over WEIg ht: approx 61million of persons (nearly 31%) are obese

A Tripling of cases of overweight in young people

f rom 07 0 :iBadericah cAIdEn@ndy/adolescents
are overweight or obese (National Institute of Health T NIH)

A 70 billions $is the health costs in USA

(7% of all health costs)
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DIABETES
A Diabetes: first chronic pathology in the world

A 246 million patients - 3,8 million deaths
(6% of total)

A 2007 world wide costs: 232 billion dollars
A 2007 US costs: 174 billion dollars in US
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CARDIOVASCULAR DISEASES

A Cardiovascular diseases: first cause of death
In all developed countries

A 17.5 million deaths world wide
(30% of total)

A 2006 US costs : 473,3 billion $
A 2009* Europe costs : 282,2 billion $

*2009 estimate
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CANCER
A Cancer: second cause of death

A 7.9 million deaths world wide
A 2008 US costs: 228 billion $
A 2004 Europe costs: 83,2 billion $
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OBESITY POPULATION MALNUTRITION POPULATION

Saudi Arabia 48% Eritrea 73%

Usa 48% Haiti 47%
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WHAT ROLE FOR PASTA?
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A Convergence of scientific findings

A All the evidences by Scientific Community
and all official Life-Style Guidelines by Leading

International Scientific bodies - as American Heart

Association, European Society of Cardiology, European Association for
the Study of Dibets, WHO, International Agency for Research on Cancere -

converge to a single model of life-style

A Mediterranean model is one of the most
efficacious diet
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FOOD PYRAMID
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A Good satiety effect

A Good carrier of fibers and micronutrients
- wholegrain pasta

A Equilibrate meal in terms of energy
and of nutrient density with a correct
amount of right condiments
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RECOMMENDATIONS
ACTIONS FOCUSED TO:

A Promote the diffusion of the Med Diet

AFace any attack by ot he

A Adopt a preventive life style and food habits:
| t 0sSs easy

A Collaborate with public institutions to promote
healthy life style and reduce health care costs
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WHY PASTA IS GOOD FOR
ENVIRONMENT?
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BACKGROUND

A 70% of fresh water consumption world wide
Is for agricolture

A The climate change effects also on food safety
and food security

A 33% of greenhouse gas comes from agricolture

A The new life style implies strong consequences
on water and on cereal consumption
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WHAT ROLE FOR PASTA ON CLIMATE
CHANGE AND WATER MANAGEMENT?
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FOOD PYRAMID ENVIRONMENT PYRAMID
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